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PROTEIN BALLS



Problem

Consumers struggle to find plant-based snacks
with a high protein/low sugar ratio that also deliver
natural ingredients without sacrificing flavor.



https://www.washingtonpost.com/wellness/2025/05/28/healthy-protein-bars/?utm_source=chatgpt.com
https://www.washingtonpost.com/wellness/2025/05/28/healthy-protein-bars/?utm_source=chatgpt.com
https://www.consumerreports.org/cro/magazine/2015/08/the-truth-about-high-protein-snacks/index.htm?utm_source=chatgpt.com
https://www.foodbusinessnews.net/articles/28533-raising-the-bar-meeting-modern-expectations-in-protein-snacks?utm_source=chatgpt.com
https://www.health.com/protein-bars-health-digestibility-study-11762629
https://wellnesspulse.com/research/high-protein-bar-analysis/
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@ Clean & Transparent — Minimally processed, plant-
based, gluten-free, dairy-free, soy-free, non-GMO, &
kosher-certified.

@ Fresh & Refrigerated — Higher-quality product with no
preservatives — lasting up to 3 days on-the-go.

@ GLP-1 Friendly — High protein-to-sugar ratio and fiber
content align with the rapid growth in GLP-1 users
seeking clean snacks.

@ Portion Control Format — Bite-sized balls enable
flexible dosing & snacking, unlike oversized bars.
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Better Taste & Texture — Soft, chewy, craveable —
a fresh snacking experience bars can’t match.

Fun Flavors — Six-flavor lineup that appeals to both
kids and adults.

Protein-to-Sugar Advantage — 8-10g of plant-
based protein per serving with low sugar — among
the best protein-to-sugar ratios in the market.

Mission-Driven — Female-founded, born from our
CEO’s cancer journey. We proudly donate 1% of sales
to the Breast Cancer Research Foundation (BCRF).



Market Opportunity

TA M (Total Addressable Market)

Global Better-For-You Snacks Market

100B

(Grand View Research, 2024)

<TAILWIND

D

o Consumers trading up to

refrigerated, premium

snacks perceived as higher-quality.

e Surge in GLP-1 adoption

creating demand for

low-sugar, protein-dense snacks.

e Plant-based retail sales grew 3x faster than total

food retail sales (2021) —

SCOTT'S PROTEIN BALLS

PBFA.
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S A M (Serviceable Available Market)

Protein Snacks (Bars, Cookies, Cereals)

%04

(Emergen Research, 2024)

518B

Plant-Based
Snacks

888

Refrigerated
Snacks

598

Low-Sugar
Snacks

S O M (Serviceable Obtainable Market)

With National Expansion, Scott’s
Can Realistically Capture

SIOOM £

Within 5-7 Years (=1% Of U.S.
Refrigerated Protein Snacks)

Global
Category

Initial Distribution Focus:

Northeast U.S.

Scott’s competes
at the intersection
of these high-
growth segments.

SCOTTSPROTEINBALLS.COM



Product | Scotta
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Plant Based Protein Packed Soy Free Low/No Added Sugar Dairy Free Proud Partner of BCRF Gluten Free Nut Free Options Non-GMO Female Owned

SCOTT'S PROTEIN BALLS SCOTTSPROTEINBALLS.COM



Business Model Scotta
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RETAIL DIRECT-TO-CONSUMER (DTC)

200+ 237

LOCATIONS REPEAT
TODAY PURCHASE

+30-40

PTS MARGIN
IMPROVEMENT

SCOTT'S PROTEIN BALLS SCOTTSPROTEINBALLS.COM
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Go-To-Market Strategy

RETAIL EXPANSION BRAND AWARENESS &
o Distributor partnerships (Rainforest + others). CUSTOMER ACQ UISITION

e Targeft rollout: 80-100 stores Jan. 2026 — nationwide May 2026. - . , , ,
o Merchandising & in-store displays in key retailers.

e Ongoing conversations with additional big-box retailers. : : , ,
o Aggressive sampling strategy (airports, gyms, expos, retail events).

e Sampling programs in NYC/Long Island drive in-store trial

DIGITAL GROWTH & conversion.

e Partnered with Digital Agency for Amazon + DTC

(SEO, paid digital, email). COMM U N ITY & LOYA LTY

e Current spend: S4K-S6K/month — o Leveraging reviews/social proof to drive subscription + repeat
CAC ROI of S1 = $S3-S4 revenue. DTC orders (23% repeat rate).

o Targeted campaigns leveraging GLP-1 o Exploring influencer & ambassador programs to accelerate
friendly positioning. word-of-mouth adoption

SCOTT'S PROTEIN BALLS SCOTTSPROTEINBALLS.COM
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‘ REVENUE GROWTH | CUSTOMER LOYALTY

RETAIL EXPANSION MEDIA/PR WINS

SCOTT'S PROTEIN BALLS SCOTTSPROTEINBALLS.COM



Media
& PR

FEATORED InN

<TELEVISION>

< PRINT >

IMPACT
WEALTH

<ONLINE>

PYMNTS  fREAsHIONSPOT VegOut

SCOTT'S PROTEIN BALLS



https://drive.google.com/drive/folders/1VX-YTpeq_g0VDqBie2QW1KfPeU42TgFO
https://drive.google.com/drive/folders/1VX-YTpeq_g0VDqBie2QW1KfPeU42TgFO
https://www.foxnews.com/food-drink/snack-food-created-cancer-crisis-labor-love-husband-wife
https://drive.google.com/drive/folders/1VX-YTpeq_g0VDqBie2QW1KfPeU42TgFO
https://drive.google.com/drive/folders/1VX-YTpeq_g0VDqBie2QW1KfPeU42TgFO
https://chrome-extension://efaidnbmnnnibpcajpcglclefindmkaj/https://drive.usercontent.google.com/download?id=19JORDkidEIAqwEBP5HAaK4YbNIILambd&authuser=0&acrobatPromotionSource=gdrive_chrome-grid
https://drive.google.com/drive/folders/1VX-YTpeq_g0VDqBie2QW1KfPeU42TgFO

ompetltlve Analysis

FRIDGE FRESH

Fridge Fresh

Serving Size (9)
Calories

Protein (g)

Protein / Gram
Sugar (g)

Sugar Alcohol

’ Nut-free options
Plant-based
Dairy-free

Portion Controlled
Non-GMO

Artificial Ingredients
Seed Oils

Gums

SCOTT'S PROTEIN BALLS
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PROTEIN BARLLS
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10
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330
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190
10
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glonuts

22
130

9%

X

33
170

18%

X

62
150
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45%
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Reviews of Current Offerings ™




SCOTT'S PROTEIN BALLS

Our Team

LEADERSHIP

LORI LEVINE
CEO & Co-Founder

CPA And Breast Cancer Survivor;
Launched Scott’s Protein Balls During The
Pandemic And Scaled To 300+ Stores.

SCOTT LEVINE
Co-Founder & CFO

30+ Years As CFO In AdTech/Digital;
Supported Multiple Exits (S120M+, S300M)

PROTEIN BALLS

SCOTTSPROTEINBALLS.COM
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Our Team

ADVISORS & STRATERGIe PARTNERS

RICARDO CORDERO PATRICK SIMONE DAVID KIRSHENBAUM MARCY KIRSHENBAUM
CEO, Ricardo Food Group Culinary Development Group Financial Advisor Nutritionist
Manufacturing/Co-Packing Product Development CPG/BFU Focus Enhance Nutrition LLC

DAVID MELTZER CRAIG SIEGEL JAY & BARBARA
Media Executive Entrepreneur/Coach BAMBERGER
Brand Strategy CLS Sampling Experts

SCOTT'S PROTEIN BALLS SCOTTSPROTEINBALLS.COM


https://www.linkedin.com/in/ricardo-cordero-832a19a4/
https://www.linkedin.com/in/patrick-simone-30062115b/
https://www.linkedin.com/in/davidlkirshenbaum/
https://www.linkedin.com/in/enhancenutrition/
https://www.linkedin.com/in/davidmeltzer2/
https://www.linkedin.com/in/craig-landon-siegel/
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~ Driving Growth |
& Profitability &

OuR PATH TO SvecekrssS

($12M)
($1IM)
($10M)
($9M) ~
(S8M)

(S7M)

-

(S6M)
($5M)
($4M)
($3M)
($2M)

(SIM)
($0) ) ] S

(S1M)
2023 2024 2025 2026 2027 )

SCOTT'S PROTEIN BALLS
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T he Ask

SEED ROUND

S380K Pre-Seed Raise _

$1.5M SEED Round | NOW OPEN

S275K SAFE committed

50% PRODUCTION/
WORKING CAPITAL

e Lower COGS by 30%

e Reduce packaging
costs by 30%

e Reformulation + R&D

SCOTT'S PROTEIN BALLS

35% SALES &
MARKETING

e Sampling

e Merchandising + Events

e Amazon + Digital
Marketing

POST MONEY (if full round)
$5.5M (Pre-money $4.0M)

$1.5M target

15% GENERAL &
ADMINISTRATIVE

e Ops Manager

e Legal + Finance
Support

e Web Dev
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-Milestones & Roadmap
<N EAR—TERM>

(2025-2026) <LONGER—TERM>

Jan. 2026:
e Transition to new turnkey co-packer (+30-40 pts margin improvement). (2027_2028)
e« Onboarding with major big-box retailer (Target, initial DC rollout — nationwide). e Explore new product formats

May 2026: (DIY kit, shelf-stable opportunities).
e Potential private label launch with major big-box (1,500+ doors). o Target profitability late 2026, scaling
e Expanded sampling media & PR activations to support retail growth. toward $12M+ revenue by 2027.

O O o -

(2026-2027)

e Functional line launch (mushroom extract SKUs). -
e Expansion to 1,000+ retail doors nationwide.

o Grow private label partnerships (corporate wellness, QSR).

e Broaden distribution into airports, gyms, and hospitality

channels nationwide. J

MID—TERM> .

SCOTT'S PROTEIN BALLS SCOTTSPROTEINBALLS.COM
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PROTEIN BALLS

Become a part of our family
as we contfinue to grow!

We ArRe HAPPY TO PROVIDE ZNTERESTED PARTIES
WITH SAMPLES In ADVANCE OF ANY CONVERSATIONS

LORI LEVINE
lori@scottsproteinballs.com
516-448-3789

SCOTT LEVINE
scott@scottsproteinballs.com
917-767-2618
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- A Note from Lori

Hi there! ’
I’'m Lori, Co-Founder and CEO of Scott’'s Protein Balls. My story began in 2017 when, after a breast

cancer diagnosis, | committed to a cleaner lifestyle but couldn’t find a tasty, healthy snack that

wasn't full of sugar or processed ingredients. In honor of that journey, we partner with and donate "
1% of all sales to BCRF — the Breast Cancer Research Foundation. My husband, Scott, created our
protein balls—fresh, plant-based, and free from gluten, dairy, and soy—and they became a hit with

] ¥

friends and family. ’

What started as a homegrown idea turned into a business. After launching during the pandemic,
we quickly grew to 15 stores and, after a Good Morning America feature, in 2021 generated over
1,000 sales in 36 hours, | decided to dive in. Today, we've got a solid online business and our o
products have been sold in over 300 stores.

-~ P\

We're not just about donations or missions; we're about delivering a genuinely great Better for You
product that people love. Our customer loyalty and growth show it! -

Thanks for hearing our story!

Warmly,

Lori

Lori

SCOTT'S PROTEIN BALLS
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Product Roadmap

We' Re LAuncHING A NEew LINnE OF PuneTlOnAL PROTERIN BALLSs POR Ace ASPReTs
Of YOUR DAY, IN PARTNERSHIP WITH A MuosHRoOOM E¥TRAcT PROVIDER.

i +

LION’S MANE CORDYCEPS REISHI MAITAKE

Focus + Energy Calm + Sleep

SCOTT'S PROTEIN BALLS SCOTTSPROTEINBALLS.COM
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The Balls
STAYS FRESH FOR

UP To 23 DAYS ON
<CONVENIENCE> THE GOl

Ball shape allows for
portion control; no
need to eat all at once

R&D:PRODUCT
EXTENSIONS

e Functional Protein Balls
e Protein Ball Kit
e Protein Powder

SCOTT'S PROTEIN BALLS




The Shift in Scotts
Consumer Demand

CONSUMER SNACKING TRENDS

100%
80%
60%
40%
20%
; I

Cleaner Protein Preference Plant-Based CAGR Healthier Snack Choices Prioritize Taste & Nutrition

Refrigerated Snacks Market Plant-Based Food and Beverages Market Size & Outlook, 2023-2031 Snacking_Market Report 2025 (Global Edition)

SCOTT'S PROTEIN BALLS SCOTTSPROTEINBALLS.COM


https://www.futuremarketinsights.com/reports/refrigerated-snacks-market
https://straitsresearch.com/report/plant-based-food-and-beverages-market?utm_source=chatgpt.com
https://Snacking Market Report 2025 (Global Edition)

